
De Monterrey



Hope & Victory

Pays tribute to the

national heroes that

fought for Mexico

Unity



Globalization = new Fans, Sponsors, Media Partners, and Revenue

Shed reputation for lack of diversity

Adopt aspects of the NBA’s successful global expansion model

Win back the younger generation

Expanding the MLB’s Brand:
Global & Youth Expansion



Long history of baseball dating back to the mid 1800s

Economy is booming and is a strategic partner of the US

National Team made a huge run in the 2023 World Baseball Classic

MLB has played exhibition games in Mexico for years

 Mexico’s Baseball
Presence



Baseball in Monterrey dates back to the 1930's

Won the 1st Non-US Little League World Series

Hosted the 1st Non-US/Canada MLB exhibition game

Hosted multiple World Baseball Classic qualifiers

Largest, fastest growing, and most americanized city

Multi-faceted economic and industrial hub

International airport, major highways, & sea ports

Monterrey is the
Perfect City



Plan: construct a stadium In the heart of monterrey just off of Interstate 40 and highway 30 - 2

very populated roads that are efficient for traffic

large tract of unused land that has fallen largely Into disrepair/graffiti

only business In the area Is a swimming facility (will be reimbursed)

parking already In place

interstate 40 Is a major Interstate that allows for efficient travel 

multiple bus stations and bus routes available within a 0.75-1 mile radius

multiple hotels and restaurants within a very short radius

proposed stadium

dining/grocery - <1 mile from stadium

hotel/lodging - <1 mile from stadium



overhead view of
finished stadium

The stadium is modeled as described, with the

highways and Interstate in the backdrop as to not

interrupt traffic flow

Parking on the sides of the building and garages

behind and adjacent to the stadium 

Specific section of front of the stadium built out

for bus drop-off (encouraging public transit

directly to/from stadium to reduce emissions and

traffic in general)

Area of land chosen so that aerial backdrops and

pedestrian views from the stadium will show the

industrial nature of Monterrey and capture the

city’s true identity through Imagery

Hope to have the stadium built and running as soon

as we get the green light from the MLB



Temporary: Estadio Mobil Super, home of the Monterrey Sultans 

Capacity: 21,803 

makes It largest In MX, 3rd largest In Latin America

stadium Is already suitable for baseball

stadium receives high traffic In monterrey due to the sultans pre-existing culture

lower capacity + buzz In mx = sellouts and $$$$

larger does not mean greater: #1 Stadium In capacity Is oakland

their stadium holds a lot of spectators but poor quality

league will make revenue In the short and long term

proposed stadium



TOP PRIORITY:

Get Eyes and Ears on 

Diablos De
Monterrey



 Broadcasting 
14% growth in annual broadcast value in 2023

Technological infrastructure increased in 2022

Radio - 98% mass consumership; 5 large radio broadcasters (Grupo, MVS, Radio, Televisa) all on board

mexico - notoriously more gathering and family based In their television viewing

tv viewership among mexican households Is at almost 5 and a half hours; us viewership Is at less than 2.5

mexico Is still very much a tv and radio based country that consumes In the television market primarily but dips Into radio mediums

Televisa, Tv Azteca, Imagen TV cover just about every possible broadcast range In the country of mexico

Televisa is the Leading Mexico pay-TV provider

Azteca 

Second largest after Televisa - Owns 2 national networks and 2 national distribution services

Imagen

49 main stations

National network

ESPN syndicates also usable for digital/general streaming

baseball In mexico has been aired In spanish on espn+ previously, showing espn’s ability to broadcast games (and In language simulcasts as well)

fun fact: cable tv started to be distributed In monterrey by antenna and was the first city In mexico to have cable tv for nearly 2 decades 

Ricardo Salinas Pliego has a Holding in broadcaster TV Azteca

Media rights deals and benefits can be negotiated so that baseball can be widely broadcast and available In mexico



ownership/
Sponsorship

Ricardo Salinas Pliego
net worth - $10.9B

Alejandro Ballères Gual jr
net worth - $6.9BBlanca Treviño

Softtek

 net worth - $7.25M



Marketing
Strategy

Product Price

Place Promotion



Uniforms



brand ambassadors

Peso pluma
Mexican singer

spotify’s #4 top

artist globally

Fernando Valenzuela
former mlb pitcher

&

Dodgers broadcaster

America Ferrera
award winning

american actor



Stadium Plans & Funding

Economic incentive for Mexico can go a long way

Lobbying power in Mexico is strong among our owners,

partners, & ambassadors

Intellectual Property 

Coexistence & Mutually Beneficial relationship

Unique Visual Identity

Goodwill & Differentiation over time

International Travel

Longstanding US-Mexico Relationship

USMCA of July, 2020

Addressing Potential
Concerns 



Thank you for
listening!

Questions?


